to be part of the audience of women's magazines; however, the GOP pioneered a new style of magazine squarely aimed at young girls. Along with L.T. Meade's Atalanta (1887-93) , the Girl's Realm (1898 Realm ( -1915 , and The Young Woman (1892 Woman ( -1915 , the GOP participated in the 're-working of the concept of the "girl" ' in the periodical press in the 1880s and 1890s (Beetham, 1996, p. 137) .
In addition to providing insight into the shifting formulation of the 'girl' in late Victorian print culture, a girls' magazine is a vital element in this study of girlhood and empire because as Hilary Fraser, Stephanie Green, and Judith Johnston show, the question of empire, like the woman question, 'was contested, formulated, and framed within the pages of the periodical press ' (2003, p. 121) . While the GOP has received the greatest scholarly attention of all Victorian girls' periodicals, perhaps because of its popularity (see Mackay and Thane, 1986; Mitchell, 1995; and Skelding, 2001) , scant attention has been directed to its part in producing and contesting girls' participation in empire in existing histories. Conversely, Christopher Banham points out that the British Empire 'has become the single most developed theme of study in the historiography of Victorian boys' periodicals ' (2007, p. 151) . Both Terri Doughty's (2011) and Fraser, Green, and Johnston's examination of stories in the GOP as examples of 'gendered pro-emigration propaganda ' (2003, p. 140) suggest the magazine's potential for reading the part formulated for middle-class girls within the Empire. Furthermore, its popularity and recognition by adults as a favourable magazine for girls allows for identification of how imperial concerns became entwined in the construction of an ideal girl in what Kimberley Reynolds describes as an 'ultimately conservative' magazine (1990, p. 150) .
In this chapter, I examine the paper and its picture of emerging girls' culture through its construction of the girl reader, its production of the ideal girl through reader contributions and correspondence, and its creation of the girl consumer in advertisements, in the volumes produced during the term of Charles Peters' editorship, from 1880 to 1907. After Peters' death, former contributing writer Flora Klickmann assumed the role of editor. She discontinued the more affordable weekly parts and reversed the trend toward ostensibly differentiated publications for girls by changing the title to The Girl's Own Paper and Women's Magazine. In this twenty-seven year period, I consider the ways in which the GOP's formation of the girl as a reader and a consumer implicate her in the maintenance of empire both within England and in its colonies. I chart how imperial sentiment interacted with the developing girls' culture presented in the paper and how it sometimes espoused progressive
